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Objectives Having studied this paper, a student will be able to: 

• Explain various communication models and theories 

• Enable to introduce themselves to the theories of communication.  

• To inculcate the knowledge of Communication models of different Thinkers. 

• To develop the knowledge of sociological theories and normative theories.  

• Explain mass media and its various types, contents, audience and its effects 
 
Unit 0 Baseline Analysis: Course Objectives, characteristics, theories, models, online 

sociological and normative theories with special reference to Communication  

 

Unit I: Models of Communication  

Unit I: Models of Communication  
1. Models of Mass Communication- Lasswell, Shannon and Weaver, Osgood and Schram, 
Gerbner, Westely and Maclean Model.  
 
Unit II: Theories of Communication  

1. Cognitive Consistency theories - Newcomb and Festinger’s theory.  
2. Concept of selective exposure, selective perception and selective retention.  
3. Media system dependency theory  
 
Unit III: Sociological and Normative Theories  

1. Sociological theories – Cultivation theory, Spiral of Silence, Media Hegemony, Agenda Setting, 
Uses and Gratification theory.  
2. Normative theories  
 
Unit IV: Mass Media  

1. Mass media Institutions and Organisations  

2. Mass Media Contents  
3. Mass Media Audience  
4. Mass Media Effects  
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